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4.1 Managmsnsaeasiagld Influencer

snesiag 214,000 U 77w 1 fse (Tuidy 214,000 U

4.2 11980 Influencer wafy

- 1930398U Macro Influencer laitffosndn 9 au Asaas 107,000 vm / ads

- 9@e5EiU Midtier Influencer ldffosnin 11 au adsag 85,600 uw / Adq

- TefiasEiu Micro Influencer Taitfonin 18 Au aday 42,800 U / Asq
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Reach / Twan

SIASaaT 26,482.50 U S1uau 38 Twas sanfuiy 1,006,335 U™

4.4 A1UIN1T Boost Post

seAsias 2,648.25 v 1wy 38 A saduiy 100,633.50 U
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