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2. Social Development Banking : N15W@a1§AI4EEY
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TngUszasAlBegnsanans (Strategic Objective)
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3. Digital Banking : msﬁmwuazzmsm”ug’m5u7u Digital Banking
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Digital Platform 7i5in15:3 aaleendnfasiwazuinisdaqdndedu neliiAnduszuuiinagsia
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4. Fundamental Capabilities: N15IWNANENINIATIETINUFIY
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TngUszasAlBegnsanans (Strategic Objective)
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a4 Wanusrneszudlasainsiugumedou T Widues Yaeasts wanderomssiiiugsia
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3. N3EENaAYNSAEASINELUN lUUHUR

surAseeudula1szuy Economic Value Management 38 EVM utduiasasiioluy
nsusmsnanuieaswaaniuliiusuasuazgilaulaidouazidisyuy Balanced Scorecard
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